
How 360 Video Training Is Enhancing Employee Training

The potential applications 

of augmented and virtual reality are almost endless!

It’s something we’ve seen across media 
for decades. Take The Matrix 
for example; we’ve all heard the line 
“I know kung-fu.”

Imagine living in a world where people 
can train in situations and scenarios 
safely, without the risk of doing it for 
real. That’s what augmented reality 
training can do, and with projections by 
ABI Research that the AR market is set 
to be worth $100 billion by next year, it’s 
clear that the business sector is paying 
attention.

360 video training is one of the most 
recent examples of using advanced 
technology to train employees, and is 
being used to great effect, but what is it, 
exactly?

What is 360 Video Training?

360 video training is an immersive 
360-degree video production, whereby 
a scenario is recorded or designed in an 
immersive way. The user watching the 
video training will experience the scenario 
completely, rather than through one 
singular perspective. 

It’s an easy way to immerse employees in a 
situation, without exposing them to real-life 

scenarios. To be clear, there is no control 
with this technology; the user is watching a 
video, and can control their perspective, but 
has no direct influence over what happens 
during the experience.

This means the experience is the same for 
every user that goes through the 360 video 
training.

This differs from augmented reality training, 
where users will be able to influence or 
impact what is happening during the 
training session.

Here’s a great example of 360 video 
training, from the Idaho State Patrol 
(created by Erik Scheel), on how to perform 
a PIT manoeuvre.

What are the benefits 

    of 360 Video Training?

360 video has a variety of benefits over 
augmented reality, for businesses and 
training employees:

It’s cheaper than 
Augmented Reality

It’s cheaper to create a video than it is 
to develop a custom piece of software 
to train employees. Video production in 
general is a cheaper service than software 

development. ImmersiveShooter conducted 
a survey of 360 video production costs, 
and found that the highest end of the 
spectrum was around $60,000, while many 
responses offered up prices in the range of 
a few hundred to a few thousand dollars for 
an hour to a day or more of video creation. 
Depending on your needs, it could be a 
much more cost-effective way to train 
your staff.

The experience is standardized

When you want to train your staff, you want 
to ensure the training is the same across 
the board. It’s dangerous to have your 
staff having different experiences when it 
comes to training. What if they’re taught 
incorrectly, and make a serious mistake? 

360 video training allows you to standardize 
your training experiences, meaning every 
employee taking the training is trained to 
the same level, in the same way. This equals 
a reliable method of training for all staff, 
whether they’ve been in 
the job for years, 
or are just 
starting 
out.

https://www.abiresearch.com/press/abi-research-shows-augmented-reality-rise-total-ma/
https://www.abiresearch.com/press/abi-research-shows-augmented-reality-rise-total-ma/
https://www.youtube.com/watch?v=FPgd9sKbF1c&feature=youtu.be
https://www.youtube.com/watch?v=FPgd9sKbF1c&feature=youtu.be
https://www.immersiveshooter.com/2017/07/13/charge-360-video-work-survey-results/
https://www.immersiveshooter.com/2017/07/13/charge-360-video-work-survey-results/


The experience is the 
same everywhere

Let’s say you’re running Starbuck’s training. 
Using 360 video training means that no 
matter the situation or location, a barista 
should be able to respond in the correct 
way in New York, as they would in London.

If you’re running a large chain, this is vital. 
Customers quickly expect a certain level 
of experience, no matter where in the 
world they are. Being able to provide this 
experience is extremely valuable.

It’s portable, meaning your 
training isn’t limited to a 
workplace or classroom

Using 360 video training means you can 
make the training portable, and bring the 
experience anywhere your staff are. Gone 
are the days of having to schedule a day 
of work off so that employees can learn to 
use new equipment, and similar required 
training.

Now employees can be trained anywhere, 
as long as they have access to the video. The 
additional benefit here is reduced training 
costs. Develop a system where you can 
ensure employees are watching the training, 
and you remove the need to have them 
attend on-site training courses.

360 video training makes training easier, 
cheaper, and available just about anywhere 
you can find a screen.

Great examples

    of 360 Video Training

HOW IT COULD BE USED 
(and some places where it’s 
already being used)

360 video production is already being 
used in places around the world. There are 
countless ways to apply 360 video training 
to places of work, and we’ve included a 
range of both real examples in use today, 
as well as some great ideas that could be 
quickly implemented into places you’ve 
heard of:

CUSTOMER SERVICE TRAINING 
for B.T (British Telecom)

Teaching staff how to approach and adapt 
to potentially stressful situations is a great 
way of using 360 video training. Using a mix 
of VR, AR, and 360 video, BT is training their 
staff not only in engineering and servicing, 
but also in how to interact with customers 
and deliver excellent customer service.

This means responding to an annoyed or 
abusive customer is something BT can train 
staff to handle, without having them go 
through terrible experiences themselves.

CYBER-SECURITY at Banks

According to LearningLight, a large 
unnamed bank in the Netherlands is using 
360 video training to train staff in how to 
ensure their cyber-security is up to scratch. 
While we don’t know the specifics, this 
could be how to deal with on-site intruders, 
or other methods such as video, email, or 
phishing via phone calls. 

AUTOMOTIVE MANUFACTURING
Toyota 360 Video Training

Imagine you’re stepping into a factory 
for the first time. There are robotics and 
intricate pieces of equipment everywhere; 
only, this isn’t your first time. Why? Because 
Toyota has trained you beforehand, using 
360 video training.

You know where everything is, what 
everything does, and you’re confident to 
go to work on your first day and do a good 
job – and not the alternative, which is either 
a very costly mistake for the company, or 
lengthy and tedious on-site training.

360 video training has incredible 
potential at a variety of businesses 
and places of work. It’s a growing trend, 
as companies look to streamline
training, and reduce both costs 
and inconsistencies. 360 video training 
and technologies like augmented reality 
are the key to the future of training, 
and companies are only just scratching 
the surface.

Stereoscopic 360 Video Training Is The Future

Can Your Business Benefit From 

Immersive Training?


